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Brella’s wordmark and submark are the primary 
expressions of our brand. They can be used 
interchangeably, but should never be combined 
together. Whether you’re using the complete logo 
or just the submark, make sure it’s properly visible. 
You can achieve this by placing a solid color logo on 
another solid color background.

Wordmark  
+ submark

The logo should never take up more than 50% of the 
width of the page (web, social or print design).
The submark should never take up more than 25% of 
the width of the page (web, social or print design).

In most cases, the mimimal size should be 50pt. 
Exceptions can be made in cases when the material 
the logo or submark are printed on require something 
smaller in size.

Size
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Wordmark

Our wordmark represents the clean, simple, and joyful 
experience Brella offers. The logo should be either 
white or blue, while the solid color of the background 
should be one of the brand colors. See these pages for 
examples of best logo use.

Make sure that the minimal required space around 
the logo corresponds to the size of the letter “b” or 
submark when placed between areas of text. 
This minimum allowed area can be made smaller when 
needed for stylistic purposes, such as for Instagram 
posts when the logo is used as a word itself.

The logo can be either white or blue.

The logo can be placed on solid color backgrounds or 
on photographs.  
 
When placing the logo on photographs, make sure that 
the logo is easily visible - meaning it isn’t placed in the 
busiest area of the picture but rather an area that is 
emptier/calmer.  
If no such area exists, the logo can be placed above a 
solid color background.

Clearspace

Usage
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Submark

Our brand symbol represents the simplicity and joy of 
our brand. The symbol should be treated as a submark 
when it’s used in place of the full logo. See these pages 
for examples of best logo use.

Make sure that the minimal required space around the 
submark corresponds to half of the size of the letter 
“b” or submark when placed between areas of text. 
This minimum allowed area can be made smaller when 
needed for stylistic purposes, such as for  
Instagram posts.

Clearspace

The submark’s color can vary - it can be any color 
that’s part of brella’s palette.

The submark can be placed on solid color backgrounds 
or on photographs.  
 
When placing the submark on photographs, make sure 
that it’s easily visible - meaning it isn’t placed in the 
busiest area of the picture but rather an area that is 
emptier/calmer.  
If no such area exists, the submark can be placed 
above a solid color background.

Ideally, the submark will be placed on the bottom of an 
image and aligned to the center of said image.

Usage

Meet your

new village



Images 
Illustrations and  
information graphics



Illustration is a way in which we bring our brand to life. 

General Rules:
• figures should resemble brella’s illustration 

style with exaggerated limbs and more abstract, 
simplified faces in profile;

• illustrations should reflect the diversity of our 
community (various skin tones, different hairstyles, 
culturally appropriate clothing, etc.);

• when opting to add texture to illustrations, use only 
one of the textures per illustraion - but illustrations 
with different textures can be used in the same 
web, social or print design.

Illustration
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texture on an object the 
characters interact with

 texture on an
object of clothing

texture on an object the 
characters aren’t interacting with

You can choose a combination of these suggestions 
to be applied across all graphics or use one of these 
approaches depending on what fits the graphic best.

Texture

cloth shadow on objects wood

smaller, denser grain shadows on clothingsmaller, sparser grain
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To make the illustrations more compelling to the 
viewer, add movement by adding elements such as 
leaves or lines that simulate wind.

Movement
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To help direct the viewer’s eye to the important part of 
the illustration, use the power of the golden ratio.  
It helps focus the viewer’s eye on the desired focal 
point in the image.

Golden ratio



Color
Palette, suggested combinations
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Colors

PANTONE 1795 U (Match)
CMYK: 0 / 77 / 66 / 0

RGB: 247 / 96 / 84
WEB: #F76054

PANTONE 294 U
CMYK: 100 / 93 / 36 / 30

RGB: 25 / 40 / 89
WEB: #192859

PANTONE: 663 U
CMYK: 3 / 9 / 0 / 0

RGB: 224 / 233 / 224
WEB: #F4E9F4

PANTONE: 123 U
CMYK: 14 /37/ 92 / 0
RGB: 224 / 233 / 224

WEB: #DBA338

PANTONE: 3035 U
CMYK: 87 / 56 / 55 / 37

RGB: 32 / 75 / 81
WEB: #204B51

PRIMARYPRIMARY PRIMARY PRIMARY

PANTONE 7415 U
CMYK: 1 / 30 / 29 / 0
RGB: 247 / 189 / 170

WEB: #F7BDAA

PANTONE: 7443 U
CMYK: 16 / 20 / 4 / 0
RGB: 210 / 199 / 218

WEB: #D2C7DA

CMYK: 0 / 0 / 0 / 0
RGB: 255 / 255 / 255

WEB: #FFFFFF

PANTONE: 5527 U
CMYK: 28 / 15 / 20 / 0

RGB: 184 / 197 / 196
WEB: #B8C5C4

PANTONE: 623 U
CMYK: 44 / 18 / 33 / 0

RGB: 147 / 180 / 171
WEB: #93B4AB
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Additional 
color tones

When a lighter variation of a certain color is needed, 
use tints to achieve the desired result. It’s mostly used 
in illustrations with foliage or overlapping elements, to 
help simulate depth and distance.

See the following pages for some examples.

100%

80%

40%

10%

lighter green tint

lighter green tint

lighter yellow tint
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Hair & skin color

Adding a variety of skin colors encourages inclusivity 
and having a library of multiple hairstyles helps make 
the graphics always seem fresh, new and dynamic.

These two pages contain suggestions for additional skin 
colors as well as some new hairstyles.

#ecc19c

#7d4921 #c0a58d #77562f #4a3222

#e4b69d #cea28b #926d5a #ac8457
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Color layout -  
newsletter, 
marketing materials, 
website, etc.
These two pages contain some suggestions on how 
to use the color palette in newsletters, marketing 
materials, brella’s website and other materials.

In order to achieve a light and airy feel, make sure that 
there’s plenty of white space (or light pink space) with 
a conservative use of bold, darker colors which should 
be only used to emphasize and bring attention to an 
important part of the copy (e.g. a quote, an important 
date, etc.).

Use the darker, more saturated colors for title 
backgrounds while reserving the more muted and 
pastel colors for copy backgrounds.

In case you need a lighter background or to make an 
overlay over an image, use tints or opacity changes to 
achieve the desired result.

Emphasize something important 
(e.g. a solid background under white text)

Add as a background to break the 
“monotony” of pure white space and 

suggest the start or a new  
paragraph/section
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Examples of 
newsletters
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Instagram posts

To keep the IG feed looking consistent, follow these 
guidlines when posting:

• use a combination of real life color photo full 
squares, and graphic/text based squares;

• never post more than two of each in a row;
• don’t use the “b” from the logo on every square 

but rather just on every few posts, especially 
informational posts that might be more likely 
shared/reposted;

• use half circles or triangle overlays on full photo or 
illustration squares;

• make sure there’s plenty of white or color space 
around text and illustrations;

• keep the amount of text as little as possible to drive 
the message home;

• use one photo or one illustration per square;
• when it comes to highlighting words or parts of a 

sentence, try picking out the part of the sentence 
that you want to draw the most attention to or the 
most important part of the sentence.



Typography: 
Typefaces, text 
boxes, tagline



38 39

Typography

Apercu
LIGHT / BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

GT Eesti Pro Text
LIGHT
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Use as headlines in 
sentence case, in larger 
type sizes, with adaquate 
leading like this example.

USE A S SMALL CAPS IN BOLD, 
WITH 0.1EM LETTERSPACING, 
AT A SIZE BETWEEN 11 AND 14PT
Use as body copy with .01em letterspacing  
at a size between 10 and 12pt, with leading  
between 16 and 20pt.
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Font use

There are a few ways you can use font and color to 
make your text and headlines stand out and convey 
an important message, or just show the beginning of 
different sections of text.

Some general directions are:
• use sentence case or title case with headlines, 

never use all caps;
• main titles should be the biggest, and should be 

either coral or blue;
• secondary titles should be smaller, should be 

either coral or blue (the opposite of the headline);
• text can be bold either when an enitre sentence is 

important or when attention should be brought to 
one part of a sentence;

• text can be coral and regular or it can be coral 
and bold, depending on how important a certain 
message is;

• allow more space under a primary title if a 
secondary title is to be directly underneath it.

See some examples on the following page.

Primary title Primary title

Secondary title

This is just a sample text.

We’re showcasing different ways of creating text 
hierarchy for consistency.

You can pick and choose which or these types of 
text highlighting you prefer for which occasion.  
Try not to have both of them used at the same 
time in the same paragraph - opt for either bold 
blue or regular coral or bold coral text.
When you pick one of the two to be your main way 
of creating text highlights, try sticking to it through 
the entirety of a document (exceptions can be 
made when mixing bold blue text with light coral 
text).

If needed, a light background can be added behind 
a certain text part to highlight it even further. 
Maybe it’s a quote or a standalone sentence.

This is just a sample text.

We’re showcasing different ways of creating text 
hierarchy for consistency.

You can pick and choose which or these types of 
text highlighting you prefer for which occasion.  
Try not to have both of them used at the same 
time in the same paragraph - opt for either bold 
blue or regular coral or bold coral text.
When you pick one of the two to be your main way 
of creating text highlights, try sticking to it through 
the entirety of a document (exceptions can be 
made when mixing bold blue text with light coral 
text).

If needed, a light background can be added behind 
a certain text part to highlight it even further. 
Maybe it’s a quote or a standalone sentence.
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Example of font use 
in printed materials
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